MARCH 15
ADVERTISING CAMPAIGN IMPACT SURVEY

Dear Customer,

This Surveyis being conducted by the Taxpayer Education Unit, Tax Administration Services Department. The
aim of the Surnvey is to assess the impact of the March 15 Advertising Campaign. The information provided will be
treated with the highest level of confidentiality. Thanks in advance for your co-operation.

1. Gender: 2. In which Parish do you reside?

|:| Male |:| Female

3. In which Age Group do you fall?

[] 18-24 years [] 25-34 years [] 35-44 years [] 45-54 years

[] 55 years and over

4. What is your employment status?

[] Employer [[] Enployee [] Retired [[] Self Employed

D Other

5a. Do you know about the Special Taxpayer Service Programme?

|:| Yes |:| No

5b. If yes, have you ever used the service? 5c. If no, would you use the service?

[] Yes [ No [] Yes [ No

5d. In your opinion, w hat can be done to improve the Special Taxpayer Service Programme?
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6a. Are you aw are of the March 15 Income Tax Advertising Campaign?

[] Yes [INo

6b. If yes, how w ere you made aw are of the campaign?

|:| Television |:| Radio |:| Print |:| Tax Office
D Internet D Accountant D Other

7a. Has the March 15 Advertising Campaign helped you?

[] ves [INo

7b. If yes, in what ways has the campaign helped?

7c. If no, what can be done to improve the campaign?
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